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Loyalty, Retention and Personalization

3 1 O/ of retail brand loyalists say they only want to be shown products or services that are relevant to them

for them

Lssssnnssss 3 4% of those retail brand loyalists want to be addressed by name

o of those retall brand loyalists want those brands to ach edg hing specific about them,
z O /o such as their hobbies and interests

1 1 o/ of those retall brand loyalists want their purchase history 'o be used to tallor messaging content
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How to personalize

Learn Customer
Preferences

Improve Make a decision
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